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USU celebrated a landmark moment at its Founders Day celebration in
2007 when President Stan L. Albrecht announced that the university had
exceeded its $200 million comprehensive campaign goal only one year
after the announcement of the campaign’s public phase.

In the excitement of announcing the “pig numbers” that often accompany
campaign success stories, it is sometimes easy to forget the true bottom line
_ the new buildings, programs, support services, and scholarships always
translate into significant opportunities for the people who matter most: our
students.

“These funds will make sure that no one who desires and is qualified for a Utah
State University education is denied that opportunity,” President Albrecht said.
“The campaign will create opportunities both here in Logan and at our regional
campuses for the most able and deserving students. It will allow us to attract,
support, and retain outstanding faculty, and it will help us build new facilities to
house the classrooms, performance halls, and research laboratories where the
discoveries that will change the quality of lives will be made.”

One of the critical goals of the campaign is to increase the endowment, which creates

continuing support for students. The endowment provides funding for at least partial tuition
scholarships annually for more than 700 students. A successful campaign also will ensure that the
university remains competitive in hiring and retaining those highly qualified faculty who can encourage,
challenge, and inspire our students.

Each college at Utah State University is built upon programs that offer knowledge important for today and inspiration
important for tomorrow, and the campaign will enhance these programs by offering on-going program support for both
student retention and faculty enrichment. The resources from a campaign provide cutting-edge research opportunities
for undergraduate and graduate students. It is because of these types of programs that 90 percent of our graduates
find employment in their field of choice within one year of graduation.

As technology has changed the way we teach and learn, our teaching environments have to change as well, and the
campaign will allow us to make those necessary changes. From the newly renovated Edith Bowen Laboratory School
to the pristine performance experience of the Manon Caine Russell Kathryn Caine Wanlass Performance Hall, USU is
providing students with unparalleled access to the highest quality learning environments.

The campaign continues through Dec. 31, 2010. “We have exceeded our initial goal of $200 million, and we’re not
turning back,” the president said.
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